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Our mission is to create authentic and unique experiences for
our guests while supporting responsible trade and nature
preservation. We aim to minimize negative effects on the natural
and social environment and maximize benefits to local
businesses.

Like most other tourism companies, we experienced many challenges of travel restrictions and
new health & safety protocols during the covid-19 pandemic. Due to numerous lockdowns, our
work was difficult and reduced. Despite the fact that we practically did not perform any tours, we
were active in the field of product development and designing sustainable solutions. Given the
current turbulent state of travel planning, we provide a safe, risk-free tour booking policy and
follow Slovenian Tourism's Green & Safe Standards.

What have we achieved
in 2020 and 2019?

Soft mobility & transport reduction
Our nature-loving guests are always advised to use local/public
transport whenever a cycling tour needs to be shortened. Most
of our staff members cycled or walked to work (or used public
transport if possible). When the nature of our work permits us to
work individually an option of working from home is always
encouraged (applies to all employees during pandemic). We try
to avoid unnecessary business trips. When this is not possible,
we combine several activities in the same region, so we only
make one trip to the area instead of several ones on different
dates.

Energy & paper consumption
All office equipment purchased in past
years was energy efficient. Office
electronic devices were set to energy
saving mode. We continued to reduce the
amount of printed materials. Moreover,
100 % of our brochures were printed on
certified recycled paper. We used
certified recycled paper for in-office
printing as well. Discarded office paper
was reused for notes during meetings and
workshops.

Purchasing policy

Waste management
We continued with our goal to reduce the
amount of waste: most of the waste,
generated in our office, was separated into
fractions and then recycled. We tried to avoid
packaging where possible. Office supplies like
soap, toilet paper, coffee and sugar were
being purchased in bulk.

Partnerships and cooperation
Our Travelife Partner award indicates our commitment of treating
people with honesty and respect, including our staff members,
guests, business partners and local residents. Cooperating with
local accommodation providers, restaurants, transfer providers
and other service suppliers is how we do our business. In the
partner selection process, we prioritize sustainable-oriented
service providers with one of GSTC recognized certificates or
recognized by the national program The Green Scheme of
Slovenian Tourism. We also actively encourage the introduction of
sustainable principles in the partnership network with our own
Code of conduct.

When purchasing supplies for our office
and tours we prioritized goods made of
recycled materials. Furthermore, we
supported the local community by
purchasing food and other services from
local suppliers and by encouraging guests
to visit local restaurants, shops and
attractions.

Local communities
Regardless the fact that the Soča Outdoor Festival
was canceled in 2020, we successfully realized
some sustainable investments with our sponsors
to benefit local communities and tourist, with
many positive multiplicative effects for the local
environment:
Cooperation with Continental Adria // 2 new
bicycle repair stations with all the necessary
infrastructure were established. One at Tolmin
Gorges (donated to Alpine Club Tolmin) and
one at Planina Kuhinja (donated to Soča Valley
tourist board);
Cooperation with Adidas // Arrangement of a
15 km long running route (with marks, clean
and tidy surroundings), which is now available
to residents and tourists;
Cooperation with Continental Adria // with our
help, the company partnered with the Soča
Valley Tourist Board and signed the contract
for the annual maintenance of 10 km trail
(mowing the grass, caring for the surroundings
and signage, other maintenance work).

What have we achieved
in 2020 and 2019?
Training and education

Communication

Our employees have attended more than 20 trainings
and workshops (online and on-site) in the field of
development of professional competencies, and
gained new knowledge in the area of sustainability.

All our partners in the supply chain are
familiar with our Sustainability Policy.
Special Code of Conduct was created for
guests, guides, accommodation providers
and other tourism service providers,
covering topics like principles of
sustainable tourism and green tips on
sustainable
behavior,
especially
in
protected areas and in touch with animals.

Marketing
We have published 30 articles in the form of
blog posts on our webpage https://www.visitgoodplace.com/category/news/. The focus was
on health, safety, risk-free tour booking and all
forms of outdoor activities for carefree
holidays. Special online brochure “Green & Safe;
Responsible travel standards” was distributed
among guests as well as the new “Go where you
feel most alive; TOP 5 lists you have to read
before visiting Slovenia” (including tips for
green travelers), made exclusively by Visit
GoodPlace employees.

www.visit-goodplace.com

Sustainable product development
We have created three completely new sustainable tourism products under the Slovenia Green
brand – cycling tours named Slovenia Green Gourmet Route, Slovenia Green Capitals Route and
Slovenia Green Alps to Adriatic. Slovenia Green routes connect only destinations that have been
awarded the Slovenia Green certificate by committing to a green future and developing their
tourism in a sustainable manner.

