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As our season in 2020 was marked with the outbreak of covid-19 pandemic, which

posed numerous challenges to the whole travel and tourism industry, and cancelled

most of our tours due to restrictions and fears of travel, in 2021 we experienced an

increase in demand and arrivals of guests. Despite the pandemic influenced the flow

of 2021 as well, we had a fairly successful season as we assured a safe, risk-free tour

booking policy, and followed safety standards. 

Also, we have been active in the field of product development and designing

sustainable solutions in the tourism industry. Together with our partner NGO Institzte

Factory of sustainable tourism Goodplace, we have developed another green cycling

route and participated in training for tourism stakeholders, sharing our knowledge

and practices in sustainable tourism development.

Our mission is to create authentic and unique experiences for our guests
while supporting responsible trade and nature preservation. We aim to
minimize negative effects on the natural and social environment and

maximize benefits to local businesses.
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What have we achieved
in 2021?

Sustainabilty Recognition
As evidence of our successful completion of
all the requirements regading reporting and
compliance obligations for tour operators
and travel agents, we have renewed our
Travelife Partner Award.

At the end of 2021, we started our process
towards becoming a Certified B Corporation.
B Corp is a sustainability recognition, which
focuses on social and environmental impact
of the company and confirms that a
business is meeting high standards of
verified performance, accountability, and
transparency.

Sustainable product
development 
We have created another green cycling

route - Slovenia Green Gourmet Route,

which connects sustainability certified

destinations, with rich gastronomic offer.

This 11-days itinerary aims to include

various stakeholders, commited to

sustainability, and make a wide impact in

local communities and economies. Train

connection is used to shorten travelling by 

bike and connect 

the West and East 

Slovenia.

Human Resources 
In line with the increasing
demand and trends, we
expect our agency to grow
and expand. We believe our
employees are our most
important assets and that
good relationships are the
foundation for the success of
our company.

We updated our employee management
policy and prepared an employee handbook,
which includes guidelines for employees,
policies, and  outlines the organizational
structure of Visit GoodPlace alongside the
core tasks of every workplace.

Soft mobility & transport
reduction
As much as we advise our guests to use
local/public transport, we promote
sustainable mobility among our employees
as well. Working from home has become
even more frequent in 2021. The nature of
the pandemic taught us that business
meetings with our partners can easily be
held online, therefore we try to avoid
unnecessary business trips, moving those
online. When this is not possible, we
combine several activities in the same
region, so we only make one trip to the area
instead of several ones on different dates. 



Carbon Overview

Bike Slovenia Green Route (7-days
itinerary): 227kg CO2/tour
Bike Slovenia Green Capitals Route (3-
days itinerary): 77kg CO2/tour
Bike Slovenia Green Gourmet Route
(11-days itinerary): 317kg CO2/tour

In our product development we pay special
attention to the CO2 footprint. With the aim
to find possibilities and solutions for the
compensation of CO2 emissions of our
tourism products, we have calculated the
carbon footprint of our Bike Slovenia Green
tours and came to the following results:

The main contribution to
these numbers is the

transportation of
luggage between

destinations.

In 2021 we have updated our Sustainability
Policy and Business Code, which we shared
with all our partners. We continue on
building partnerships with sustainable-
oriented accommodation providers, and
actively support those that have not yet
stepped on the sustainability path, to do so.

With our experiences from the Soča
Outdoor Festival, where we collaborate
with local providers and implement
sustainability initiatives, we have become
partners in another trail running event,
Julian Alps Trail Run. Apart from other
tasks, we are in charge of the sustainability
initiatives at this event, which is the first
running event in the world, where starts
take place only in destinations that are
committed to sustainable development.

Partnerships & Promotion
of Sustainable Practices

Training & Education
Our employees have attended more than 15
trainings and workshops (online and onsite)
in the field of development of professional
competencies, and gained new knowledge
in the area of sustainability. In addition to
this, our employees participated as
lecturers in more than 20 workshops,
sharing their knowledge and experiences
with others. 
Also, our employee completed
the training and officially
became a cycling guide.

Community investments
In partnership with Continental Adria and
Soča Valley Tourist Board we assure annual
maintenance of the Soča Outdoor Festival
10 km trail, which we permanently marked
(mowing the grass, caring for the
surroundings, signage, other maintenance
work).

Together with Public Institute
for Culture and Tourism Kočevje,
Kočevski les d.o.o., Biotehnical
Faculty, and Rihter d.o.o., we
have made a parnership to set
up wooden observatories in the
forests of Kočevje, which will
enhance the sustainable
development of the wildlife
watching product in this area.

As part of our efforts to
support the local
community in Tolmin,
where Soča Outdoor
festival takes place, we
have donated money to
the local fire brigade and
mountain rescue service.



In 2021, we have published 18 blogs
on our website, with which we aim to
educate our guests, give them a
sustainable overlook of Slovenia and
our business and keep them updated
on our activities.
Our marketing activities take place
exclusively online. We did not produce
any printed promotional materials in
the last year as we follow our policies
on reducing paper consumption and
waste production.

Sustainable Marketing


